The purpose of this study is to investigate impulse buying and the searching for sources of information among males and females in their 20s by their utilization of sales promotion in an internet fashion shopping mall. The findings were as follows: First, there was a statistically significant difference in the use of sales promotion by age and gender. Second, two factors, such as a price-oriented utilization of sales promotion and a non price-oriented utilization of sales promotion were extracted from the analysis of sub factors of the utilization of sales promotion in an internet fashion shopping mall. Third, five factors, including affective impulse buying, provocative impulsive buying, situational impulse buying, reminder impulse buying, and pure impulsive buying, were extracted from the analysis of sub factors of impulse buying in an internet fashion shopping mall. Fourth, the utilization of sales promotions in an internet fashion shopping mall had statistically significant effects on the sub factors of impulse buying, provocative impulse buying, situational impulse buying, reminder impulse buying, and pure impulse buying. Fifth, the analysis of the correlation between the utilization of sales promotion and the searching for sources of information revealed that price-oriented utilization of sales promotion had a correlation with DM or text message, advice from friends or family, advice from a sales person, information from friends or colleagues, celebrity supporters on TV dramas or movies, and product commercials and information.
I. 서론
인터넷
인터넷 쇼핑몰의 판매촉진 활용과 정보원탐색의
같다. I tend to make a purchase when it suddenly occurrs to me that I wanted to buy one. .646 I frequently look around internet shopping malls and make a purchase when I spot a flashy product.
.644
I make a purchase of a product that will look good on me even though I do not need it immediately at the moment. .640 I immediately make a purchase when I find a product that I am interested in. .583
Eigen value: 2.803 Cumulative %: 44.628 Cronbach's α: .826
Factor 4 Reminder impulse buying I make a purchase when I remember that I couldn't buy a certain product because it was sold out. .713 I make a purchase when I think that the product will be sold out if I don't buy it now. .686
I make a purchase when I think that the price of a product is lower than other retailers. .679
I make a spontaneous purchase when the commercials of the product occurr to my mind. 
